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Markeb Research &

American Business, 1935-1965

Welcome to Market Research & American
Business, 1935-1965

Market Research and American Business, 1935-1965 provides a unique insight into
the American consumer boom of the mid-20th century through access to the
complete market research reports of Erest Dichter, the era’s foremost consumer
analyst, market research pioneer and widely-recognised ‘father’ of Motivational
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Browse through our exciting range of full-colour illustrations in our ‘Ad
Gallery’ from newspaper and magazine advertisements to full-page
posters
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Course Project Redesign

Partnering with Institutional Research & Training
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Survey #2: The Original Student Reflection

Question 1: The Heat map Question

Where does your eye go first? Click the part of the image below to indicate.

Questions 2-6: Reflection Questions

* Who created this advertisement?

* Who do you think the audience was for this
advertisement?

* What year or decade was it created?

* What was happening or what do you think life was like
during that time period?

* What biases or stereotypes do you see in this
advertisement?
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Survey

Question 1: Heat map

=

Who created this advertisement?

- Peer Reflection Survey

Who do you think the audience was for this advertisement?

question presented based on the image that was selected

Display Logic (Click the area of the ad that interest you the most.)

Display this Question only if the following condition is met:
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Survey #4

Students receive a report that aggregates their peers’ responses to

the heat map question and the reflection questions Students were asked to reflect on
the peers’ responses to their originally

O Semh Queations | selected image and to share feedback
on the entire advertisement
reflection process.

advertisement?
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Students were also asked to consider
how this process of uploading content

Al Qn-whao do you think the
audienoe was for this
advertisement?

Al Q13 - What year of decade was
it created?
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sy utilized in the future, both for the
current composition course and for
This is a graphical representation that shows the locations where your peers clicked when asked where thay
first looked when viewing your advertisement. The redder the area, the more your peers chose that location in Other courses at the Conege_

your advertisement as the area that interested them,




Benefits of Cross Departmental Collaboration

Two heads are better than one.

(Sometimes 3 are better than 2)
Potential access to larger budgets
Access to advanced expertise

Save time (?)



Tips for Beginning
Cross Departmental Conversations

How can you add value?
What can you buy?
Be seen.



Contact Information

* Russell Michalak, MLIS
Director, Hirons Library & Learning Center
michalr@gbc.edu

* Monica D.T. Rysavy, Ph.D.
Director, Office of Institutional Research & Training
rysavym@gbc.edu

* Kevin Hunt, Ph.D.

Assistant Professor
huntk@gbc.edu




